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Introduction

In any business, it’s fundamental to 
be able to take payments from your 
customers, the challenge is to be able to 
do so in ways that best meet their needs 
and preferences.
Card based payments are vital in meeting these 
challenges and our solutions, enabling you to take all 
types of card based payments from clients in a secure, 
convenient, and cost-effective manner and provide you 
with the reporting, data, and ongoing support you need to 
keep things simple. 

The payments landscape has been changing rapidly in 
recent years driven by changes in regulation, technology, 
and consumer behaviour. The ongoing global health crisis 
has only accelerated this process of change as socially 
distanced forms of payment have become a requirement 
and alternate ways of trading a necessity for many. 

Why Lloyds Bank 
Lloyds Bank is part of Lloyds Banking Group, who sit at the 
heart of the UK payments landscape. With a significant 
share of UK payments passing through our systems, we 
are provided with meaningful insights into payments 
activity across all channels. Whatever situations or 
channels you need to operate in Lloyds Bank can provide 
a solution that will enable you to meet the payment 
expectations of your customers in a way that meets the 
needs of your business.

Lloyds Bank Cardnet provide a full range of card 
acquiring solutions to support your customers payment 
needs and expectations across all channels including 
face-to-face, online, mobile, and remote (customer not 
present) settings. 

Card-based solutions are a crucial means of payment for 
both consumers and business purchases and with Lloyds 
Bank your business will have the assurance of working with 
an experienced and trusted card payment services provider. 

We can enable you to accept 
payments from a wide selection of 

card schemes including: 
Visa, Mastercard, Diners, American 

Express, JCB and UPI
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Your business, your customers

The way that individuals make payments continues to 
evolve; and in recent times we have seen the speed of 
change accelerate further still.

UK consumers made more than 36 billion payments in 
2019 with debit cards accounting for 42% of these, an 
increase of 12% on 2018 figures. Contactless payments 
continue to grow and exceeded 20% of all payments 
in the UK in 2019, reaching parity with the percentage 
of payments settled using cash. This trend is expected 
to continue now the contactless limit has risen to £45 
(and expected to increase to £100 in 2021) with average 
transaction values rising to £15 during 2020.1

In 2019 nearly 10 million people, or 18% of the adult 
population registered for mobile payments1. The use of 
mobile phones and wearable tech such as watches driven 
by the adoption of Apple, Google and Samsung Pay grew 
adoption especially as a need for socially distanced means 
of payments became important.

In addition, e-commerce has continued to grow,  as recent 
events have driven changes in consumer behaviour. The 
use of online ordering, click-and-collect and app-based 
means to pay by mobile have all become more relevant, 
not just to consumers but to businesses, as the UK 
economy has evolved to address the challenges of the 
global pandemic. 

These changes are unlikely to be reversed and will raise 
consumer expectations further still, requiring more 
businesses to provide their customers with an increasing 
range of options to make payments.

Ensuring your business can 
deliver against your customers’ 

expectations will help to improve 
their experience and can help drive 

sales and customer retention.

Looking after the needs of our staff, as 
well as our patients and their owners 

during the pandemic has been an 
ongoing juggle. Lloyds Bank Cardnet 

offered us a Virtual Terminal which 
meant we could take payments over the 

phone. This enabled our staff to work 
from home and our clients to stay out of 
the building which has supported us in 

maintaining social distancing whilst 
continuing to provide our service.

Nicola Holmwood
Practice Manager,

Priory Veterinary Group

1 UK Finance Report 2020 (https://www.ukfinance.org.uk/system/
files/UK-Payment-Markets-Report-2020-Summary.pdf)

https://www.ukfinance.org.uk/system/files/UK-Payment-Markets-Report-2020-Summary.pdf
https://www.ukfinance.org.uk/system/files/UK-Payment-Markets-Report-2020-Summary.pdf


• Clover Flex delivers a  mobile solution to support 
payments taken remotely when you’re out and about or 
in a restaurant environment for pay at table. 

Our e-commerce solutions 

Lloyds Bank Cardnet can support your business in taking 
payments via mobile app or website. Our Web-In-A-Box 
solution provides a simple platform from which to build 
new sites or add additional functionality to existing sites. 
Offering a simple connection through to Lloyds Bank 
Online Payments (LBOP) Gateway gives your customers 
the option to pay via a comprehensive range of card types 
as well as PayPal.

Lloyds Bank Online Payments (LBOP) – our e-commerce 
gateway

LBOP is an e-commerce payment gateway ideal for 
businesses wanting to benefit from e-commerce, 
m-commerce and Mail and Telephone-based Payment 
Ordering (MOTO) methods.

It includes a:

• Hosted Payments Page for online payments.

• Application Programming Interface (API) solution, 
allowing two applications to talk to each other, for a 
fully integrated website.

• Virtual Terminal to support MOTO.

• Detailed online Management Information portal.

• EMV 3D secure – providing additional security for e- 
and m-commerce transactions.

• Pay by URL – provide a quick payment link direct to 
customers by email, WhatsApp , SMS or QR code. 
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As your customers payment preferences and behaviours 
evolve your business may need to change and provide 
additional ways of completing transactions to both meet 
their expectations and build business resilience.

Lloyds Bank Cardnet have a flexible set of solutions that 
can assist you in taking payments from your customers 
across a wide range of channels – these include:

Face-to-face 

Accept face-to-face card payments using a card machine 
that suits the way your business operates. Lloyds Bank 
Cardnet offers a suite of terminals and also a new point of 
sale system, Clover®.

Our terminal range

All of the card machines in our current range allow you to:

• Accept contactless payments, including ApplePay, 
Google Pay & Samsung Pay.

• Use both Chip & PIN and magnetic stripe methods.

• Print receipts quickly and easily.

• Track and analyse payment data with online 
reporting tools.

We offer a range of machines designed to suit the way 
your business operates. 

Clover® – our Intelligent POS Solution 

If your business requires greater functionality from 
a terminal, Cardnet offers an intelligent Point of Sale 
solution, Clover, providing a lower cost alternative to more 
complex ePOS systems. 

• Each device is powered by cloud-based software and 
app-led functionality. 

• These allow you to accept payments, track sales, 
monitor staff performance and build the insights you 
need to work smarter and grow for the future.

Your choice of channels and solutions
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Additional e-commerce solutions for now and the future 
• Pay from Bank – Allows consumers to pay for goods 

or services directly from their bank account. Offering 
alternatives to traditional card payments can often lead 
to lower rates of cart abandonment.

• Pre-ordering – Order online for pickup or delivery by 
using an app or online web order form, customers can 
pre-order and pay in advance.

• Quick Response (QR) codes – Making payments quick, 
secure, and contact free. A simple payment acceptance 
method without the need for hardware or apps. Simply 
share a QR code with customers via email, invoice, SMS, 
or WhatsApp message. 

Omni-Channel solutions

Lloyds Bank Omni-Channel Payments + (LBOP+)

LBOP+ delivers a fully integrated approach, enabling 
comprehensive payment acceptance methods including 
traditional card types, European payment methods and 
wallets, such as ApplePay and PayPal. 
Our Omni-Channel platform provides one, easy-to-use, 
multichannel solution enabling acceptance in store, via 
your website, app or call centre environment. This delivers a 
consistent merchant and consumer experience at all points 
of service and provides you with rich data on your consumer 
spending habits, across all of your sales environments. 
Additionally, the platform’s data analytics tool is driven by 
unique tokens, which offers a 360 view of cardholder spend 
and behaviours.

Delivering the highest standards in integrated payments 
security, including industry leading Payment Card Industry 
Point-to-Point Encryption (PCI P2PE) validated solutions, 
LBOP+ simplifies the complexity of payments by providing 
one solution with a selection of payment methods to suit 
the needs of your customer. 

Additional considerations

Dynamic Currency Conversion (DCC) – Let overseas 
travellers pay in their own currency 
• DCC is available for customers with foreign issued 

Visa or Mastercard cards. It lets them pay in their card 
currency, instead of local currency at the Point of Sale.

• They enjoy the peace of mind that comes from 
paying in the currency they understand, while you 
the merchant, benefits from the currency exchange 
fee normally added to such transactions by Visa, 
Mastercard and the Issuing Bank.

Settlement options to suit your needs 

• We offer a range of settlement options to suit your 
requirements, including delayed or faster settlement 
– which may provide a commercial benefit to your 
business.

• Settlement terms available range from Transaction 
Day +1 – Transaction Day +13 to best suit your working 
capital requirements. 
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We have a dedicated and experienced implementation 
team to ensure a seamless transfer of services. By taking 
the time to understand how your business operates, 
they work with you to implement products and services 
that will help you to optimise your card transaction 
management.

Payments security 
Lloyds Bank Cardnet recognises how challenging the 
requirements of Payment Card Industry Data Security 
Standards (PCI DSS) can be for merchants, so has created 
additional products to help merchants through their 
compliance journey. These products are developed and 
supported by a dedicated payments security team that 
form part of Cardnet’s overall Product team.

Constant support 
Throughout your relationship with us, you will have access 
to a named contact. Their job is to make sure that what 
we are delivering continues to meet your business needs. 
Keeping pace with evolving technology, we are also 
committed to continually improving and adapting our 
card service solutions to keep pace with a dynamic and 
technologically fast-paced transaction climate.

Online reporting tools 
Our online reporting tools, which are all fully PCI DSS 
compliant, put you in control of your transaction data 
and help to keep your business on track. Having the 
information you need when you need it makes it easier to 
monitor your business’ progress and plan for the future.

Business Track provides e-statements that give you a 
monthly summary of your Cardnet activity online.

ClientLine is our online reporting tool for Sterling debit 
and credit transactions, providing:
• 24/7 instant online summary of your card payments.
• Instant transaction summary including 7-day overview 

of gross sales, deposits, and expenses.

RAM Reporting is Cardnet’s online reporting tool for our 
OmniPay multi-currency platform. This provides you with a 
number of benefits:
• Facilitate development of internal business intelligence 

for loyalty and rewards through transaction driven 
marketing and push notifications.

• Access data for over 12 months and download into 
Excel or CSV format.

• Work and defend chargebacks online, with functionality 
to submit and upload documentation in response 
to disputes, enabling quicker turnaround times and 
reducing losses due to missed deadlines.

The support you need

Speak to one of our specialists
If you don’t see a solution that meets your requirements, 
speak to one of our Cardnet specialists, or your 
Relationship Manager, to discuss your needs.

 New Customers 0808 274 3634
 Existing Customers 01268 567 100

 Or visit our website: 
lloydsbankcardnet.com

https://www.lloydsbankcardnet.com/
http://www.lloydsbankcardnet.com
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Please contact us if you would like this 
information in an alternative format 
such as Braille, large print or audio.

If you have a hearing or speech impairment and 
would prefer to use a Textphone, call us on 0345 300 
2281 (lines open 24 hours a day, seven days a week). 
If you are deaf and prefer to use BSL, then you can 
use the SignVideo service available on our website 
lloydsbank.com/signvideo

 Call us:

 New Customers on 0808 274 3634 
 Lines open from 9am-5pm Monday to Friday

 Existing customers on 01268 567 100 
 Lines open from 8am-9pm Monday to Saturday

     Go to lloydsbankcardnet.com 

Please remember we cannot guarantee the security of messages sent 
by email.

Cardnet® is a registered trademark of Lloyds Bank plc.

© 2019 The Clover trademark and logo are owned by Clover Network, Inc. 
a First Data Company. All Rights Reserved. All trademarks, service marks, 
and trade names referenced in this material are the property of their 
respective owners.

Lloyds Bank plc, Registered Office: 25 Gresham Street, London EC2V 
7HN. Registered in England & Wales no. 2065. Authorised by the 
Prudential Regulation Authority and regulated by the Financial Conduct 
Authority and the Prudential Regulation Authority under Registration 
Number 119278.

Lloyds Bank plc is covered by the Financial Ombudsman Service (FOS). 
Please note that due to FOS eligibility criteria not all business customers 
will be covered.

This information is correct as of March 2021.
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https://www.lloydsbank.com/help-guidance/accessibility/signvideo.html
https://www.lloydsbankcardnet.com/

